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ABSTRACT

Abstrak: Penelitian ini memainkan peran penting dalam menyoroti pentingnya
pendidikan agama Islam di era digital, yang menghadirkan tantangan dan peluang.
Media sosial berfungsi sebagai platform efektif untuk menyebarkan informasi agama,
memfasilitasi diskusi agama, dan memperluas jangkauan pendidikan agama ke berbagai
segmen masyarakat, terutama di kalangan pemuda. Namun, penggunaan media sosial
dalam konteks ini juga menghadirkan tantangan seperti informasi yang tidak
terverifikasi, konten yang tidak pantas, dan potensi paparan pandangan yang tidak
sesual dengan ajaran agama. Penelitian ini bertujuan untuk mendalami peran media
sosial dalam pendidikan agama Islam, mengidentifikasi tantangan utama yang dihadapi,
dan membahas berbagai peluang yang dapat dimanfaatkan. Metode penelitian kualitatif
digunakan untuk mengumpulkan data melalui wawancara mendalam dengan pengguna
aktif media sosial yang terlibat dalam konteks pendidikan agama Islam. Temuan
menunjukkan bahwa meskipun media sosial menawarkan akses luas dan cepat ke
informasi agama, pengguna perlu menggunakan kebijaksanaan dalam mengelola dan
mengevaluasi akurasi informasi yang mereka terima.

Kata Kunci: Media Sosial; Pendidikan Agama Islam; Tantangan, Peluang; Era Digital.

Abstract: This research plays a crucial role in highlighting the significance of Islamic
religious education in the digital era, presenting both challenges and opportunities. Social
media serves as an eftfective platform for disseminating religious information, facilitating
religious discussions, and broadening the reach of religious education across various
segments of society, particularly among the youth. However, the use of social media in
this context also brings forth challenges such as unverified information, inappropriate
content, and the potential exposure to views that are inconsistent with religious teachings.
This study aims to delve deeply into the role of social media in Islamic religious education,
identifying key challenges faced and discussing various opportunities that can be
leveraged. Qualitative research methods were employed to gather data through in-depth
interviews with active social media users engaged in Islamic religious education contexts.
The findings indicate that while social media offers broad and rapid access to religious
information, users need to exercise wisdom in managing and evaluating the accuracy of
the information they receive.
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A. INTRODUCTION

Islamic religious education is undergoing significant transformation in
the digital era, especially with the emergence of social media that influences
how religious information is disseminated, understood, and shared. Platforms
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like Facebook, Instagram, Twitter, and others offer broad reach and rapid
access to religious information for users worldwide. This phenomenon
presents complex challenges and opportunities for Islamic religious
education. Firstly, social media facilitates an unprecedented exchange of
information in the history of religious education. Religious information can
be instantly communicated and widely spread among various societal groups,
including the youth significantly engaged with digital technology. However,
along with these advantages come serious challenges. One of the primary
challenges is the diversity of unverified information available on social media,
which often lacks authenticity. Incorrect or inappropriate religious content
can easily spread, confusing and influencing public understanding of Islamic
teachings.

Furthermore, using social media in the context of Islamic religious
education sparks debates on morality and ethics. How to ethically use social
media, respect religious values, and promote a correct understanding of
religion are crucial questions that need answers. This study aims to deeply
investigate the role of social media in the context of Islamic religious
education, focusing on the challenges faced by users and institutions, and
identifying opportunities to strengthen religious education through digital
platforms. With a better understanding of these dynamics, it is hoped that
appropriate strategies and approaches can be developed to optimize the
benefits of social media in Islamic religious education in this digital era.

The research approach used is qualitative, employing methods such as
in-depth interviews and content analysis of social media to understand the
experiences, perspectives, and practices of users in the context of religious
education. This analysis is expected to provide profound insights into how
social media can be effectively utilized as a tool for Islamic religious
education, while also addressing the challenges that arise in the
process.Social media platforms democratize access to Islamic religious
teachings by enabling diverse voices and perspectives to be heard. Unlike
traditional media channels controlled by a limited number of authorities,
social media allows individuals from various backgrounds and expertise
levels to contribute to religious discourse. This inclusivity promotes a richer
understanding of Islam, as users encounter interpretations and insights that
may differ from conventional teachings. Moreover, social media empowers
marginalized communities, including women and youth, to participate
actively in discussions on religious topics that are relevant to their lives.

A critical challenge in utilizing social media for Islamic religious
education is the proliferation of misinformation and extremist ideologies.
Inaccurate or misleading content can distort public perceptions of Islam,
perpetuating stereotypes and fostering intolerance. To address this issue,
educators and religious leaders must actively promote critical thinking skills
among users. By encouraging individuals to verify sources, evaluate content
for authenticity, and engage in respectful dialogue, social media can become
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a platform for countering misinformation and promoting accurate
interpretations of Islamic teachings. This approach not only strengthens
digital literacy but also reinforces ethical responsibilities in disseminating
religious knowledge.

Social media cultivates virtual communities that facilitate
collaborative learning and knowledge-sharing among individuals interested
in Islamic education. These online forums provide spaces for students,
scholars, and practitioners to exchange ideas, seek guidance, and explore
complex religious concepts in a supportive environment. Virtual communities
also bridge geographical divides, connecting Muslims worldwide who seek to
deepen their understanding of Islam. Through interactive discussions, live
streams of lectures, and digital libraries of religious texts, social media
platforms enable continuous learning and personal growth in Islamic studies
beyond traditional classroom settings.

The integration of social media into Islamic educational practices
necessitates innovative pedagogical approaches that cater to the digital
native generation. Educational content on social media should be engaging,
interactive, and culturally relevant to resonate with diverse audiences.
Techniques such as gamification, storytelling through multimedia, and
virtual reality simulations can enhance the learning experience and captivate
the interest of tech-savvy learners. Additionally, leveraging analytics tools
and user feedback on social media can inform educators about the
effectiveness of their teaching methods, enabling continuous improvement
and adaptation to meet evolving educational needs.

C. RESEARCH METHODOLOGY

1. Research Approach

This study employs a qualitative approach to explore the role of social
media in Islamic religious education, as well as the challenges and
opportunities that arise in the digital age. A qualitative approach is chosen
because it allows researchers to gain an in-depth understanding of the
experiences, views, and practices of social media users in the context of
religious education. By using this method, researchers can identify nuances
and complexities that are unlikely to be captured through a quantitative
approach. Through in-depth interviews, observations, and content analysis,
researchers hope to uncover rich insights into how social media is used in
Islamic religious education.The qualitative approach allows researchers to
delve deeper into individual perceptions and interactions related to social
media use. It also provides space for participants to express their views freely
and in detail, which is essential in the context of social and religious research.
Thus, this study can provide a more comprehensive picture of the dynamics
of social media use in Islamic religious education, as well as identify effective
strategies to address challenges and leverage available opportunities.This
approach also allows for flexibility in the research process, enabling
researchers to adapt the methodology according to field needs and conditions.
Consequently, this study not only produces rich and in-depth data but is also
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relevant and applicable in the context of Islamic religious education in the
digital age. Combining various data collection techniques will strengthen the
validity and reliability of the research findings.
2. Research Design

The research design adopts a case study approach by collecting data
from various sources, including in-depth interviews, observations, and
content analysis. A case study is chosen because it allows the research to focus
on a specific phenomenon in a real-life context, namely the use of social media
in Islamic religious education. Through this design, researchers can explore
various aspects and dimensions of social media use in detail and
comprehensively.Case studies enable researchers to examine phenomena
within the context of real-life interactions, in this case, the interactions
between social media users and religious education content. By using this
approach, researchers can investigate how social media is used as an
educational tool and how users respond to and interact with the content. This
design also allows researchers to identify factors that influence the
effectiveness of social media in Islamic religious education. The research
design also considers the cultural and social contexts that affect social media
use. Thus, the research findings are not only relevant to the local context but
can also provide valuable insights for a broader context. This case study will
help researchers understand the complex dynamics related to the use of social
media in Islamic religious education and identify the challenges and
opportunities that exist.
3. Participants

Participants in this study consist of active social media users in the
context of Islamic religious education, including educators, ulama (Islamic
scholars), and social media followers involved in online religious discussions
and activities. Participants are selected purposively to ensure they have
relevant experience and knowledge about the research topic. Therefore, the
data collected will be richer and more in-depth, providing comprehensive
insights into the wuse of social media in Islamic religious
education.Participants are chosen based on their active involvement in
religious discussions and activities on social media. This includes individuals
who frequently share religious content, follow online lectures, or engage in
religious discussions on social media platforms. These criteria ensure that
participants have relevant experience and can provide deep insights into how
social media is used for Islamic religious education purposes.During the
participant selection process, researchers also consider variations in social
background, age, gender, and education level. This is done to ensure a broad
and diverse representation of experiences and perspectives. Thus, this study
can provide a more comprehensive and holistic picture of the role of social
media in Islamic religious education.
4. Data collection

Data collection is conducted through three main methods: in-depth
interviews, observations, and social media content analysis. In-depth
interviews are used to gain deep insights into participants’ experiences and
views regarding the use of social media in Islamic religious education. These
interviews are conducted in a semi-structured manner, allowing participants
to explain their views in more detail and openly. Interview questions focus on
how social media is used for educational purposes, the challenges faced, and
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the opportunities identified by participants.Observations are conducted to
observe participants’ interactions with social media in the context of Islamic
religious education. This involves monitoring online activities, including how
participants access, share, and respond to religious content. Through these
observations, researchers can identify usage patterns of social media and
understand how these platforms are used in daily practices. Observations
also help in understanding the context and situations in which social media
is used for religious education.Content analysis is conducted on materials
published on social media related to Islamic religious education. The analyzed
content includes posts, lecture videos, articles, and online discussions. This
analysis aims to identify the main themes, the messages conveyed, and how
the content 1s received by the audience. Through content analysis,
researchers can better understand the types of content that are most effective
in educating users about Islam and how that content influences their
understanding and religious practices.
5. Data Analysis

Data analysis is carried out using a thematic approach, where data
from interviews, observations, and content analysis are analyzed to identify
emerging key themes. The analysis process begins with the transcription of
interviews and recording of observation results. Each transcript and note is
then read and coded to identify relevant themes for the research. Coding is
done iteratively, with identified themes compared and contrasted to ensure
consistency and validity of findings.After coding is completed, the identified
themes are further analyzed to uncover patterns and relationships between
themes. This analysis is done using qualitative data analysis software to
facilitate the grouping and organization of data. Findings from this thematic
analysis are then used to develop narratives that explain how social media is
used in Islamic religious education, the challenges faced, and the
opportunities available.During the analysis process, researchers also
consider the social and cultural contexts that influence social media use. This
is done to ensure that the research findings are not only descriptive but also
interpretive, providing deeper insights into the dynamics of social media use
in Islamic religious education. The results of this analysis are then compared
with existing literature to identify similarities and differences, as well as to
strengthen the validity of the findings.
6. Validity and Reliability

To ensure the validity and reliability of the research findings,
researchers employ various strategies. One such strategy is triangulation,
where data from multiple sources (interviews, observations, and content
analysis) are compared and contrasted to ensure consistency of findings. This
triangulation helps reduce bias and increase data reliability. Additionally,
researchers perform member checking, where interim findings are shared
with participants to obtain feedback and ensure the accuracy of the
researchers’ interpretations.Another strategy used is the audit trail, where
researchers meticulously document each step in the research process,
including key decisions made and the reasons behind them. This audit trail
helps ensure transparency and accountability in the research process, as well
as allows other researchers to replicate the study if necessary. Additionally,
researchers use peer debriefing, where research findings are discussed with
colleagues to gain additional perspectives and feedback.By using these
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various strategies, researchers can ensure that the research findings are valid
and reliable. High validity and reliability ensure that the research findings
can serve as a strong foundation for developing strategies and approaches to
leveraging social media for Islamic religious education and addressing the
challenges present.
7. Research Ethics

This study 1s conducted with adherence to ethical research principles,
including participant consent, data confidentiality, and the protection of
participants’ rights. Before data collection, written consent is obtained from
each participant, explaining the research’s purpose, procedures to be
followed, and their right to withdraw at any time without negative
consequences. This information i1s conveyed clearly and transparently to
ensure that participants make informed decisions.Confidentiality of data is
strictly maintained, where data is anonymized and securely stored to protect
participants’ privacy. All identifiable information is removed or coded to
prevent disclosure of participants’ identities. The ethical considerations also
extend to the reporting and dissemination of research findings, ensuring that
participants’ anonymity 1is preserved, and their rights are
respected.Moreover, researchers are committed to minimizing any potential
harm to participants. This includes ensuring that the research process does
not cause distress or discomfort and that participants are treated with respect
and dignity throughout the study. By upholding these ethical standards, the
research not only maintains the integrity of the study but also builds trust
and cooperation with participants.

D. RESULTS AND DISCUSSION
The Role of Social Media in Islamic Religious Education

Social media plays a crucial role in Islamic religious education in this digital era.
Based on in-depth interviews with active social media users involved in religious
education, platforms such as Facebook, Instagram, and YouTube are widely used to
disseminate religious information, conduct online sermons, and facilitate religious
discussions. The use of social media allows religious information to be spread quickly
and reach a broader audience, including the younger generation who are more familiar
with digital technology.

However, the use of social media also presents its challenges. One of the main
challenges is the quality and accuracy of the information shared. Unverified or incorrect
religious content can easily spread, causing confusion and misunderstanding among
users. Therefore, educators and religious leaders need to ensure that the content they share
on social media is verified and adheres to Islamic principles.

Challenges in Using Social Media for Religious Education

The main challenge in using social media for Islamic religious education is the
spread of unverified information. Based on content analysis, it was found that a lot of
information circulating on social media does not go through adequate verification
processes, potentially misleading users. Additionally, the presence of provocative or
extreme information is also a significant challenge, as it can incite conflict and division
among Muslims.
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Another challenge is the issue of ethics in using social media. Many users do not
understand or adhere to the ethics of sharing religious information on social media, such
as citing sources and verifying the truthfulness of information before sharing it. This can
lead to the spread of inaccurate information and negatively impact users’ understanding
and practice of religion. Therefore, continuous education and guidance efforts are needed
to improve digital literacy and social media ethics among Muslims.

Opportunities for Social Media in Islamic Religious Education

Despite the challenges, social media also offers various opportunities for Islamic
religious education. One of the main opportunities is its ability to reach a wide and diverse
audience. Based on observations, many online sermons and religious discussions attract
thousands or even millions of viewers, which might not be achievable through
conventional educational methods. Social media allows for more dynamic and responsive
interactions between educators and participants, creating a more inclusive and interactive
learning environment.

Another opportunity is the use of social media as a platform for collaboration and
sharing educational resources. Many religious scholars and educators utilize social media
to share teaching materials, articles, and lecture videos that can be accessed by anyone,
anytime, and anywhere. This allows for wider and more equitable dissemination of
religious knowledge, as well as facilitating the exchange of knowledge and experiences
among Muslims. Thus, social media can be an effective tool in supporting Islamic
religious education in the digital era.

Strategies to Optimize the Use of Social Media

To optimize the use of social media in islamic religious education, effective
strategies are needed. One proposed strategy is the development of high-quality content
that adheres to islamic principles. Based on the research findings, content that is clear,
structured, and supported by credible sources tends to be more accepted and trusted by
users. Therefore, educators and religious leaders need to collaborate in creating and
disseminating beneficial and quality educational content.

Another strategy is improving digital literacy among muslims. Many social media
users do not fully understand how to use these platforms wisely and ethically. Therefore,
regular educational and training programs on digital literacy and social media ethics need
to be conducted. These programs can help users understand the importance of information
verification, maintaining ethics in communication, and avoiding the spread of misleading
or provocative content.

Research Findings Table

Research aspect main findings the role of social media facilitates the
dissemination of religious information, online sermons, and religious discussions; reaches
a wide audience including the younger generation. Challenges spread of unverified
information, provocative content, and lack of understanding of ethics in social media use.
Opportunities reaches a wide and diverse audience, creates an interactive learning
environment, widely and equitably shares educational resources. Strategies to optimize
development of high-quality content that adheres to islamic principles; improving digital
literacy and social media ethics through educational programs. With a better
understanding of the existing challenges and opportunities, it is hoped that islamic
religious education can more effectively utilize social media as a tool to educate and
disseminate religious knowledge in this digital era.
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D. CONCLUSION

Education in the digital era. Social media facilitates the rapid and widespread
dissemination of religious information and allows for more dynamic interaction between
educators and learners. Platforms such as facebook, instagram, and youtube are
effectively used for online lectures, religious discussions, and sharing educational
materials. However, the main challenge is the spread of unverified information and
inappropriate content, which can lead to confusion and misunderstandings. Therefore,
verifying and validating content is crucial to ensure the accuracy of the information being
shared On the other hand, this study also identifies significant opportunities in using
social media for islamic religious education. Social media allows for broader reach and
easier access to religious educational resources. With the right strategies, such as
developing high-quality content that aligns with islamic principles and enhancing digital
literacy among users, social media can be an effective tool in supporting islamic religious
education. Implementing digital literacy training programs and promoting the ethical use
of social media are also necessary to maximize benefits and minimize risks. With a
holistic approach and appropriate strategies, social media can be a powerful means to
strengthen islamic religious education in the digital era.
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